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| Placement Overview

MICA continues fo reinforce its position as one of India's premier business schools with the successful completion of the summer
placement season for the 2025-27 bafch. This year's placement cycle marks a significant milestone, with the institfute achieving
remarkable growth across all major parameters while maintaining a 100% placement rate for its flagship PGDM-C and PGDM

programs.

In total, 229 students secured infernship offers from 97 well-regarded organizations, reflecting an impressive 31% increase from
the 74 participating companies last year. There were 51distinct roles, underscoring the strong confidence industry leaders
continue to place in MICA's talent pool.

These outcomes reflect the industry’s sfrong and growing frust in the unique blend of strategic, creative, and analytical
capabilities that MICAns bring. The diversity of roles offered this season further highlights the relevance of MICA's pedagogy in a
rapidly evolving business landscape.

We extend our heartfelt grafitude to our valued recruiters for their continued partnership and belief in our students. A special
note of appreciaftion goes out to our alumni, whose active engagement and support have played a pivotal role in fostering
stronger industry relationships and unlocking new avenues of collaboration.

Congratulations to our students for their exceptional achievements and for upholding MICA's legacy of
excellence!



| Numbers that tell a story of trust

Jump in recruiter participation

2025 2026

74 @ /a

2025 Summer Internship Stipends
What the Market Pays for MICA Talent

Highest stipend (Z

576000

Average stipend (%

177262

Median stipend (%) *

1,40,000

* For 2 months

More organisatfions are actively seeking MICA talent

S1%a

Higher than last year

10%

Higher than last year
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| Batch Profile

Gender Ratio Work Experience Educational Background

T 43%

Management 240/0

= 57%

1to 2 years

Arts & Design 'I Q %

2 to 3 years

o 12%

More than 3 @)
Years 5 /O



| Highlights

Placements Highest Stipend (%) Average Stipend (%)
9 L L

100% 576 1.77

229 students for 2 Months for 2 Months

Offers & stipends (for 2 Months) by sector

¥ 5.76L

FMCG/E-Comm

kS
®

dwy: 84 1.83L % 5.00L
: * Offers Average Highest
Walla Media & OTT
D
=5 34 z1.52L % 3.00L
Offers Average Highest

BFSI & Fintech
19 T172L ¥4.35L

Offers Average Highest

=

Consulting & Tech
19 T 3.13L T 3.50L

Offers Average Highest

o

T 1.77L

Consumer Tech

S '¢=

1 T 3.86L ¥ 5.76L
Offers Average Highest

= ', Others

62 $1.04L  ¥3.50L
Offers Average Highest

Average Top 100 Top 50 Top 25 Highest



| Roles Offered

Account Planning

Associate Consultant

Brand Management

Brand Marketing

Brand Solutions

Business and Strategy Analyst
Business Development
Business Planning

Business Strategy

Client Servicing & Strategy
Commercial Summer
Content Development & Analytics
Corporate Communications
Creative/Data Strategy
Data & Insights

Data Strategy

Digital Media Planning

DTC Programming
E-commerce

Growth Marketing

GTM and Product Marketing
Influencer Marketing

Insight & Innovation Intern

Digital Experience & Support Systems
Intern

Management Trainee

Market Research

Marketing

Marketing & Branding

Marketing & Communications
Marketing Associate

Marketing Content & Consumer Insights
Marketing, Brands and Communications
Marketing/Brand

Product Intern

Product Analytics

Programming Strategy & Insights

Sales and Marketing

Sales and E-Commerce

Social Media Strafegist

Marketing Strategy

S&C Intern

Creative Design, Advertising
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| Recruiters List
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| Life@MICA

MICA was established as a space where
ideas are nurtured, creativity is unleashed,
and young minds are inspired to challenge
convention. This philosophy continues to
shape every aspect of campus life.

Walking intfo MICA is an experience that
setfs it apart from the very first moment.
The iconic red-brick architecture, the
vibrant energy across ifs courtyards, and
the unmistakable spirit of creativity signal
that this is far more than a conventional
business school. While MICA offers some of
the finest marketing and strategic commu-
nication programs in the country, it is the
rich campus life beyond the classroom that
fruly defines the MICA experience.
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MICA

THE SCHOOL OF IDEAS

Shela, Ahmedabad - 380 058, Gujarat, India
+91-271-768-8250

Dr. Indranil Baneriji Mr. Birju Ambani
Head of External Relations & Growth Sr. Manager — Placements & Corporate Relations
// indranil.banerji@micamail.in // birju.ambani@micamail.in
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